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Website  

Both the number of sessions and the number of new users increased since Q2 2022. Notably, pages per session and 
average session duration both decreased in comparison with last year. This may indicate that current visitors have 
very specific research interests and/or are easily finding the information they seek.  As noted in previous reports, 
over half of all users access the site via a mobile device or tablet.  A majority of patrons continue to find materials 
via organic search, indicating Carnegie’s digital collections remain easily accessible to search engines.   
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Social Media  

Social Media remains an important component of outreach. On Facebook, local history themed posts ranked in the 
top five in terms of reach and engagement. Across all platforms (Facebook, Instagram, and Twitter), the most 
popular topics (and those which generated the most comments) included restaurants, businesses, and social 
gathering places from the 1960s – 1980s. Carnegie staff will keep this in mind for future digital outreach.    

Facebook 



 

Videos produced by Carnegie remain popular on YouTube.  Eight of the top twenty videos this quarter feature the Maria Rogers Oral History 
Program (MROHP).  

 

 



  



Digital Public Library of America (DPLA) 

Item views, click throughs, users, and sessions are consistent with Q1 2023 and comparable with Q2 2022. 
Oral History interviews remain among the most viewed items. Carnegie staff will be adding collections to 
Google Arts & Culture at the end of the year; this platform has the potential to reach a wider audience and, 
perhaps, yield better results in terms of item visibility and use. 
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