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Website 

The total number of views and users both increased compared to Q1 2024, while views per user and average 
engagement time both decreased. In relation to Q2 2023, users are up approximately 2%, while views, views per 
user, and engagement time are down. “Key Events”, including file downloads and scrolling, have increased nearly 
17% since Q2 2023.  The A.A. Paddock Collection and Real Estate Appraisal Collection continue to be popular 
with online guests. 
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Google Search Performance 

The graph above tracks total clicks and 
impressions for Q2 2024 (an impression is a 
site’s appearance on a search results page). As 
indicated, the average click through ratio is 
2.4%, which is similar to Q1 2024. The average 
position on a Google search results page is 20.9, 
an improvement upon 24.3 the previous 
quarter. The year 2023 saw an average click 
through ratio of 1.5% and average position on a 
search results page of 24, so stats are trending 
upward.   

Interestingly, top queries on Google which 
funneled users to Carnegie’s site in Q2 2024 
(left) included “1974 car seat” and variations. 



Social Media 

Local history topics continue to perform well on social media. Carnegie’s posts took three of the top ten spots in 
terms of engagement on Facebook this quarter. Local history also fared well on Twitter, with six of Carnegie’s posts 
ranking in the top ten for engagement. Success on Twitter is notable as it can be difficult to fit descriptions and 
anecdotes within the 280-character limit. In general, posts featuring well-known local businesses and those which 
invite community participation are popular with online audiences.  
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Instagram 

Digital Public Library of America (DPLA) 

The DPLA Analytics Dashboard has been malfunctioning since November 2023. A resolution is still forthcoming. 
Historical data will be available when the dashboard is restored. 
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